
CONSUMER CONFIDENCE 
AND SPENDING INTENTIONS SURVEY 

(2015 Q4) 
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CONSUMER CONFIDENCE INDEX – BALTICS 
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2015 Q4 – 1st and 2nd concern 
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Worries about health remains on top.  
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Health is on top 

Source: Nielsen Global Consumer Survey Q4 2015 



C
o

p
yr

ig
h

t 
©

20
12

 T
h

e 
N

ie
ls

en
 C

o
m

p
an

y.
 C

o
n

fi
d

en
ti

al
 a

n
d

 p
ro

p
ri

et
ar

y.
 

7 

0

5

10

15

20

25

30

35

40

45

50

2011
Q1

2011
Q2

2011
Q3

2011
Q4

2012
Q1

2012
Q2

2012
Q3

2012
Q4

2013
Q1

2013
Q2

2013
Q3

2013
Q4

2014
Q1

2014
Q2

2014
Q3

2014
Q4

2015
Q1

2015
Q2

2015
Q3

2015
Q4

Food prices Utility bills Health

Economy Job security Children education

Work/Life balance

On top- economy 

Source: Nielsen Global Consumer Survey Q4 2015 




